Dalmia Bharat launches ‘Homemaker’

~ An inspiring digital campaign celebrating International Women’s
Day~
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@RODIIEIAHS UMl FlMoGc LI0aMo:
WwileglQE@d 9>21006)alM3IMNIMI] AWICHHII RGO

D 2l DA IODAINS OAUCTINTHD
Sl E@ITHOSONISNIKTUS L a L ansSuaos)
G2 D IDADETTD A, OAT LD
ORHIOD AFNIDETDOAW > SODSII >
SHIOD S aIDIND S IDDTTUIAS 1ol
ST m)‘leilgasB <8, D> I D
TEaADDoCADOH D" oSl NI DAD
DD SBHSIDAP AU CDIARI XD EDDTT
ama»Slao jl ol

EIDETTOE IO <hl, Do) I CFO

S a1eT a3 3063 CETDDLOAD
OOITIITHIEIDETTS (A 1aiDOETNo (D
B S (CTIHO DI TTHIOT.

T Ol Do IR ISR OS. AULD
@BIFI EDOET sndlavSlianavlieea
EiloNICNIAIDTHOCIB IS I QAR TILD
Vo DAWDOTTIOOHDFOTD 10an,
SO, S o TSI lamrergs O
25 OeaNaReTIMISSE CGIDoUDEET3
szocsl a»os‘rb‘lmgss&osrﬁmﬁ
TS ICTS EANA@RYTH 1o CHDIDBOHD
I AT OOITTIY. SOOI HUD,
O, > HADETTIUGD., 6303 (AT
Ao agpariouilenes ausledl
QBB N Do IO TLBFlCuAD
D3

Date: 06/03/2023
Publication: New Age
Headline: Digital Campaign in connection with International Women's day by Dalmia

Bharat

BrRIMIGI Y lma
Almacepnmulenh cinasw

adledlgmb Syomimilmzaani wambalw ciem)

ARANIVI Y UMD GIMETINISM) 6T
awla), W@ 1&:68 MIBanosm Iy W
ool MIBsmIwd: 0GRl 0aInd0d
0LaEIA0lgflemm aulElged @ omi
WM ‘0andot2end’ milaad mIB20mI0n
200 Wosalw 2005 @RUMafla)).
@ yad midazosm, ok af)eqyg caea
Il ag@eaun 57 GWRIdH HMIF
engled aRoell daiagan), GROIE 2%
ma?‘gaﬂm 7 BWEIDA TS o6,
ngy@lese Dolol apdeiaség)aud, mi
aflsd agemimodzod, avadesmaud
m)semlo quicsmla, menRIolwod
0@ enghd 14% @3 @)S)MHE3 @e). cmoy
o ueomsmBEkss @b 2403 Moevwos,

SMBOHLN) B00MIT0 Gdh(M1e0)a]l
Blen) Mo} ‘¢andec2898’ ag)mm NGOG
TRSADIBMONO AIDTUOINTNUZOD @RS
M0N0 CZAIENBA NYMIITVZIE. TV

OEMEOD] ‘¢an0002e0d’ AgyIn QDG BR2R
200)20019 AflSADROO)BOCWI STUAWE
Slolan)am). ag)MIo)MoeRs, @M IO
Om @AM MOcWIS oS alemlw)am
A0OZ ARAMN2IHN) DN (a12I00
Mo (WAL G M1:0lenmMd). @M @
amudmlegss, wonizlo 2000 snilavim
avloel eflondmalomamioer aymidTve
2UAOM@905008 el@ayals)an), Bajo
M@0 ML)y HOMalFMIZBS o
wam@Owl @osmlajomoanE 20Qmmlal
CmMyMio MBI MY asleH)aN).
S1TU0)dh3, MLOBA Al DETUB, BO) a0
quailmo apniuelenes wlelQod @
auaind quRlumen)e. 0] vyanmidand
®O@IB Dlosmms) a9y ai(m]
amomoDmIMon3, midamosmaanieivlae!
M@ Momozow quIflcwessa)

&0 anelz)aflaolen)emdd nan)es
miame allwl agemem Mm@zl de)an)
oI ¢na193§ anleilo éosmlanam). s
soomiss, a0) aimlow ao) afllgeawool
allmacleo)momow] emomeaalenos,
@RAUTVIMo ARAUNE WINIBDN ag)emil
mlod, »0)d0mM, alsiamg)es wlnl
all - @0odmn ‘nyaomidanomani’ aywil
@06mlan)an 0] Silqy Pemeda)o. Swa 1,
SUA Il 0(aISBHO0 Liddijo UaBB, U]
™2 Alm ademd® Aoy aelo siend
angleeisnio MIWIM B8 RIUMONIal
el allayos oM quooaimsmgleel
@90 A)OMIaa|0OmM Lieas|dls)an). 2023
203a] Qo0 eflsauimad, canaimnyes,
BP0, sigd, sy, angTian,]
a1 @RS (aIwom AlEINDS aGeanon)
gkl &Ml (asdomilen)o.



Date: 04/03/2023
Publication: The Public side

Headline: Dalmia Bharat Launches Homemaker

Dalmia Bharat launches ‘Homemaker'
New Delhi (The Public Side). Dalmia Bharat Limited
launched a thought-provoking digital campaign called Home-
maker’ commemorating international Women's Daywhich is
on 8th March, The Indian construction and real estate sector
employ around 57 million workers, out of which only 12% or
7 million are women, No more than 1.4% are engaged in
technical and managerial roles as architects, cvil engineers,
superisor elc and less than 2% in leadership positions. Em-
phasizing the disparity and gender-ratio gap in this sector,
Dalméa Bharat is pioneering the initiative to encourage women
across India to join the construction industry in crucial roles.
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Dalmia Bharat launches ‘Homemaker’ campaign celebrating

PBD BUREAU
BHUBANESWAR, MAR 3

DALMIA Bharat Limited, leading
Indian cement compar‘\iy, launched a
thought-provoking digital cam-
paign called ‘Homemaker’ com-
memorating International Women’s
Day which is celebrated on March 8.

The Indian construction and real
estate sector employs around 57
million workers, out of which only
12 per cent or 7 million are women.
No more than 1.4 per cent are
engaged in technical and manageri-
al roles as architects, civil engineers,
supervisor etc and less than 2 per
cent in leadersh
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crucial roles.

The online campaign centres
around a play on the word
‘Homemaker’ and the difference
between its literal and conventional

Emphasizing the disparity and gen-
der-ratio gap in this sector, Dalmia
Bharat is pioneering the initiative to
encourage women across India to
join the construction industry in

Normally the word
‘Homemaker” is associated with
stay-at-home mothers or house-
wives. However, the campaign
focuses on interpreting the word lit-
erally to mean someone who builds

homes. Through this campaign,
Dalmia Bharat aims to highlight the
gender ratio skew in the business
and wants to lead the change in per-

Int1 Women’s Day

campaign will aim to reach out to a
larger talent pool, potential employ-
ees, and educational institutes

The campaign will run across six

ception, showcasing women as key digital platforms - LinkedIn,

equally skilled bers of this fra- book, Instag Twitter,

ternity. YouTube and WhatsApp till March
2023.

The digital campaign will be
activated through a series of teasers,
testimonials, and a short film,
Tagged as Because I'm that woman
who chooses to be a zhomemaker,
the short film showcases how
women in the construction industry
are building their own destiny
while encountering constant stereo-
types. Initially it will seem that a
woman is being portrayed as a
homemaker, but there will be a
twist towards the end showing her
as the actual engineer, contractor,
architect of homes - the actual
‘homemaker'. Targeted at Tier I and
Tier Il audience, the Women’s Day

Commenting on the campaign,
DBL spokesperson said,
'demonarly, the construction
industry is a male dominated field
and only 12 per cent women are part
of this workforce in India. It
remains an uncommon choice for
women professionally due to the
typecast and lack of opportunities.
On Women’s Day we want to ampli-
fy our intent for the need to bring
about a paradigm shift in this
industry. We hope the campaign can
sensitize and encourage women to
explore and consider opportunities
in our industry and company.”



